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ABOUT US

For 50 years, CF Napa Brand Design has set the standard in the global drinks
industry. Under the leadership of Owner & Creative Principal David Schuemann for
the past 24 years, we have developed and restaged countless brands through
strategic portfolio architecture, story, packaging, and visual ethos to establish brands
that live and grow beyond the limits of their packaging.

CF Napa’s expertise lies in our process—from project conception to conclusion, we
balance listening with leading to execute solutions rooted in strategy that connect
strongly with consumers and drive sales, whether in the domestic or international
marketplace.

* Alcohol Brand Experts

» 50 years of experience creating strategic solutions.

* Materials & sourcing experts, with best-in-class vendor relationships.
* White glove from start to finish.
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DRINK WITH YOUR EYES®

Every day we make countless decisions based on the sensory information available
to us, and many of these decisions are subconscious. In the aisles of stores or
online, when we are not afforded all our senses, we often must make choices based

solely on the appearance of a product.

We drink with our eyes.

CFNAPA
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DRINK WITH YOUR EYES®

This is our foundational belief at CF Napa Brand Design. Visuals profoundly impact
consumer decision making, but simply being disruptive isn’t enough to connect with
consumers and generate sales.

When done strategically and perfectly matched to the consumer and the brand
promise, the look and feel of the packaging captivates the consumer in three ways:

1. Encourages trial of your brand over others in the marketplace.

2. Reinforces quality of your product while they are enjoying it. Consumer testing
verifies the power of packaging. A consumer may like or dislike an alcohol
beverage when the only difference is the packaging; falling in love with the
product when it is poured from a package they like and disliking the same exact
product when in a package they don't like.

3. Assists recall of your brand when they are ready to buy again.
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OUR CAPABILITIES

BRAND STRATEGY

» Brand Auditing & Alignment
» Brand Portfolio Architecture
» Pricing Strategy

» New Brand Launch

» Existing Brand Repositioning

STORY DEVELOPMENT
« Consumer Segment Identification
» Market Opportunity Analysis
« Brand Alignment
+ Analysis of Competitive Set
« Brand Voice
+ Brand Ethos
« Brand Visualization & Activation

LOGOS
* Logos
* lcons
*  Wordmarks

CUSTOM BOTTLES
« Custom Structures
+ Custom Glassware
+ Custom Bottles
* Factory Coordination & Communication

©2026 CFNAPA BRAND DESIGN

PACKAGING
+ Label Design
« Package Design
+ Capsule & Closure Design
» Production Coordination

NAMING

MARKETING

+ Case Cards

+ Hang Tags

+ Tasting Sheets

+ Sell Sheets

» Shelf Talkers

+ Billboards

« Stationery & Business Cards
+ Specialty Items

DIGITAL

*  Website Design & Programming

+ E-Commerce Integration

« Launch Coordination

* Ongoing Support

+ Email Template Creation & Coordination
+ Social Media Templates

+ Bottle Shots

* Videography

CFNAPA
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Brand Strategy

We develop strategies that set your brand’s foundation— connecting mission, brand promise, and
your consumer.
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Brand Strategy

1. Brand Auditing & Alignment
2. Brand Portfolio Architecture
3. Pricing Strategy

4. New Brand Launch

5. Existing Brand Positioning
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Case Studies

evolve

Evolve Clos du Val

View More Case Studies Here

©2026 CFNAPA BRAND DESIGN

Baldacci Family Vineyards

CFNAPA

brand design

8


https://cfnapa.com/proof/
https://cfnapa.com/proof/
https://cfnapa.com/proof/
https://cfnapa.com/proof/
https://cfnapa.com/proof/
https://cfnapa.com/case_studies/evolve/
https://cfnapa.com/case_studies/clos-du-val/
https://cfnapa.com/case_studies/baldacci-family-vineyards/

Case Studies

SMUGGLINGNUN Sﬁﬁiﬁc%@

Smuggling Nun Sonoma Distilling Co. Fordham Lee Distillery

View More Case Studies Here

©2026 CFNAPA BRAND DESIGN C F NA PA

and design


https://cfnapa.com/proof/
https://cfnapa.com/proof/
https://cfnapa.com/proof/
https://cfnapa.com/proof/
https://cfnapa.com/proof/
https://cfnapa.com/case_studies/smuggling-nun/
https://cfnapa.com/case_studies/sonoma-distilling-co/
https://cfnapa.com/case_studies/fordham-lee-distillery/

Before and After - Wine

Y

Y/

52#
g

006
\PA VALLEY
MERLOT

Duckhorn Vineyards Slingshot Baldacci Family Vineyards

More Before and After Photos Here
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Before and After — Spirits
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Coppercraft Distillery Monkey In Paradise Yellow Rose Distilling
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Story Development

We design packaging that makes brands impossible to ignore and write stories
that make them impossible to forget.
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More Than A Story

Every brand has a story; tell it well and you'll give your
customers a reason to believe and better yet, to buy.
Today’s consumers have millions of choices at their
fingertips, standing out is not enough. Great brands
maintain category relevance, consistently communicate
their story, and connect deeply with their consumer’s core
beliefs and lifestyle.

©2026 CFNAPA BRAND DESIGN
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The Strategy

Our DNA process develops a complete
brand platform with tangible tools that
optimize both the launch of a new brand
and the repositioning of an existing
brand. We help you define, position, and
activate your brand —providing the
blueprint for connecting more deeply
with your consumer. We are unafraid to
ask the hard questions and to immerse
ourselves in your brand’s world to create
an identity that becomes your north star.
Whether you’re rebranding or starting
from scratch —we make sure you're
impossible to ignore.
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D N A‘ DEVELOPING NEW AVENUES

LIFESTYLE
ANALYSIS

OBSERVATIONS

INSIGHTS

MARKET FINDINGS

MARKET
ANALYSIS

©2026 CFNAPA BRAND DESIGN

DISCOVERY

EXPRESSION

REFINEMENT

IMPLEMENTATION
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D N Al DEVELOPING NEW AVENUES

1. BRAND AUDIT

Analysis of existing brand assets and communication, including packaging, marketing,
website, and social media.

2. BRAND POSITIONING/REPOSITIONING

A. Where does your brand sit within your competitive set?
B. What market opportunities exist?

C. We examine your product offerings, portfolio architecture, and price structure and, if
necessary; restructure accordingly.

3. BRAND ETHOS DEVELOPMENT: VOICE & VISUAL

This is more than storytelling. We build the foundational components, both written and
visual, that form your brand ethos. This will be your guide for brand activation across
printed materials, packaging, and digital platforms.

©2026 CFNAPA BRAND DESIGN C F NA PA
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D N Al DEVELOPING NEW AVENUES

Through our DNA process, we define and create a brand ethos that:

» Differentiates your brand from your competitors.
 Sets a foundation for communication that builds trust and fosters loyalty in your brand.
* Provides a brand platform that helps ensure consistency across all brand touchpoints.

» Connects your brand with your consumer.

©2026 CFNAPA BRAND DESIGN C F NA PA
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Facets | Yountville, CA
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D N Al DEVELOPING NEW AVENUES

DAQOU Paso Districts Collection| Paso Robles, CA
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D N Al DEVELOPING NEW AVENUES

Rimfire Whiskey | Clarksburg, WV
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DN A‘ DEVELOPING NEW AVENUES

Coppercraft Distillery| Holland, Ml
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NElagllgle

- Strategic & Creative Naming
- Legal Availability
- Brand Names, Sub-Brand Names, Taglines, Descriptors, Nomenclature Systems

©2026 CFNAPA BRAND DESIGN C F NA PA
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Fifth Moon

RD Winery

Inspiration Behind the Name:

« Fifth Moon is a reference to the summer celebration which, in Vietham, takes place on
the fifth day of the fifth moon. It is a time for traditional Dragon Boat races, flower and

fruit festivals and escaping the heat of the summer.

 Other Deliverables: Packaging, Logo, Marketing Materials

CFNAPA | =
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Hundred Knot

RD Winery

Inspiration Behind the Name:

* Hundred Knot refers to the Vietnamese fable about the boy and the hundred knot
bamboo. It is a story about promises made and promises broken, being truthful and not
taking advantage of someone. It also speaks to persistence and finding something rare

and one-of-a-kind.

» Other Deliverables: Packaging, Logo, Marketing Materials

CFNAPA
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Lion and the Lily

Les Vigherons de Tutiac

Inspiration Behind the Name:

* The name immediately suggests a partnership. Calling to mind both strength and
beauty, it suggests pride and leadership as well as protection of people and nature. A
lion and a lily are on the coat of arms of Bordeaux, so this name gives a subtle
reference to the area and its history. The name also piques curiosity by inferring a story

or epic tale.

» Other Deliverables: Packaging, Logo

CFNAPA
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Aqguatica

Aquatica Distilling

Inspiration Behind the Name:

» The name Aquatica is a made-up word created to connote water — aqua means,
“‘water, a liquid or a solution, especially in water.” The agency loved the cadence and
sound of the name and felt it brought to mind a place on the water and the magic of the
Pacific Coast.

 Other Deliverables: Packaging, Logo, Custom Bottle

©2026 CFNAPA BRAND DESIGN C F NA PA
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Feather & Folly

Goose Ridge Estate Vineyard & Winery

Inspiration Behind the Name:

» CF Napa developed the name Feather & Folly to express a free-spirited personality
and provide a wink back to Goose Ridge.

* Other Deliverables: Packaging, Logo, Marketing

CFNAPA | «
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Rimfire Whiskey

Lightburn Brands

Inspiration Behind the Name:

 This new brand needed to capture the beauty, people, and independent spirit of West
Virginia and the crafted care put into every bottle. The name “Rimfire” was developed
as an ode to Eli “Rimfire” Hamrick, a mountaineer and one of West Virginia’s most

iconic figures.

» Other Deliverables: Brand Strategy, Story Development, Packaging, Logo, Custom Bottle, Marketing

CFNAPA
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Bear + Prophet

Donati Family Vineyard

Inspiration Behind the Name:

* The name is inspired by the California bear. It speaks to the distiller as a prophet,
seeing the potential in his resources to make a great vodka.

» Other Deliverables: Packaging, Logo

CEFNAPA | 46
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Click Here to See More Naming Work Here
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Logo & Packaging Design
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ND DESIGN C F NAPA 49

dddddddd )

ign



Coronet

Brand Creation (2 Tiers)
US Market

About the Project:

Coronet Cabernet Sauvignon is the newest addition to the Arrow&Branch Winery portfolio. The
new DTC brand needed to fit in with the look and feel of the Arrow&Branch wines yet stand
strong as an independent brand. The Arrow&Branch name and label designs pay homage to
the Contursi Family’s leadership in the United States rare coin business and to our American
heritage.

DELIVERABLES:

* Logo
* Packaging

)
©2026 CFNAPA BRAND DESIGN C F NA PA 0

brand design



.%;u/ylma

NAPA VA



= & vorth,

rerzy, ¢

CORONET

CABERNET SAUVIGNON




Centennial Mountain

Brand Creation
US Market

About the Project:

In 2005, after a wine tasting adventure in Sicily, the founder of Rhys Vineyards fell in love with
the ltalian varietals of Mount Etna. Perplexed as to why grapes such as Carricante, Nerrello
Mascalese, and Nebbiolo were not as common in his home of California, he and his team
studied the terroir of Mt. Etna and discovered that it is similar to the climactic conditions found
at high altitudes in California.

DELIVERABLES:
* Logo
* Packaging
* Marketing

)
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Beaulieu Vineyard

Brand Revitalization
US Market

About the Project:

The redesign retained many of the equity elements of the brand by layering them in a rich
montage to provide a fresher look for the tier. A modernized BV monogram was created along

with the addition of a redrawn winery illustration in a modern mono-weight style to create a tie
to the other tiers in the BV portfolio.

DELIVERABLES:

* Logo
* Packaging

CFNAPA | ¢
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Turks Head

Brand Creation (2 Tiers)
US Market

About the Project:

Pennsylvania’s Main Line Wine Company has a unique proposition. Their 12,000-square-foot
building in West Chester is home to a wine lounge, tasting room, and a community wine

education center exclusively serving their flagship brand. The brand name pays homage to the
Turks Head Tavern, a landmark bar that played a vital role in the history of West Chester.

DELIVERABLES:
* Logo
* Packaging
* Marketing

©2026 CFNAPA BRAND DESIGN C F NA PA
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Rebrook Cellars

Brand Creation
US Market

About the Project:

We developed their story around the concept that the beauty is in the journey. In winemaking,
like many things in life, excellence is found through persistence and precision. The packaging
needed to reflect this ethos and Rebrook Cellars’ commitment to producing wines of the highest

echelon.

DELIVERABLES:

* Brand Strategy

» Story Development
* Logo

* Packaging

Digital

CFNAPA | ©
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Stags Leap District Winegrowers

Brand Creation
US Market

About the Project:

Stags Leap District Winegrowers came to us with a unique proposition — to create the
packaging design for 1 wine that unites all the wineries in Stags Leap District.

DELIVERABLES:
* Packaging

6
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The Grappler

Brand Revitalization
US Market

About the Project:

Due to high demand from their loyal clientele, Vinoce Vineyards was inspired to bring back their
single SKU Zinfandel brand, “The Grappler”. We developed a colorful cast of six characters
inspired by the vibrant tradition and masks of Lucha Libre (Mexican Wrestling).

DELIVERABLES:

* Logo
* Packaging

6
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Sea Smoke

Brand Creation
US Market

About the Project:

Sea Smoke Cellars of Santa Barbara wanted a label that was uniquely Californian yet ranked
visually with the world-class French Pinot Noirs.

DELIVERABLES:
* Naming
* Logo
* Packaging

CFNAPA | ©
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Foretell

Brand Creation
US Market

About the Project:

The client came to us to develop a new line of limited production wines that captured his own
winemaking journey, the knowledge gained from those before him, and the foresight to see

what lay ahead.

DELIVERABLES:
* Logo
* Packaging
* Marketing

CFNAPA | ©
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Click Here to See More Wine Logo and Packaging Work
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Logo & Packaging Design

Spirits
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Yellowstone Cocktails

Brand Creation
US Market

About the Project:

Yellowstone Cocktails feature modern flavors to meet the needs and tastes of today’s whiskey-
drinkers and cater to the increased demand of consumers looking for convenient, high-quality
and spirits-based, ready-to-serve options.

DELIVERABLES:

* Packaging
* Custom Bottle

7
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Kind Earth

Brand Creation
US Market

About the Project:

Kind Earth is a new Organic Vodka brand devoted to crafting inventive, flavored vodkas that
elevate the everyday cocktail.

DELIVERABLES:

* Brand Strategy
Story Development
* Logo

Packaging

Custom Bottle

CFNAPA |7
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El Condor

Brand Creation
US Market

About the Project:

The growth of the Tequila and ready-to-drink categories inspired Montebello’s latest endeavor —
El Condor. The ready-to-drink flavored margaritas and coffee cocktail needed to stand out on

shelf to compete at a value price point while reflecting the Mexican influence of the Tequila-
based cocktails.

DELIVERABLES:

* Logo
* Packaging

CFNAPA |7
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Robert's Vodka

Brand Creation
US Market

About the Project:

Oak House creates inventive spirits with an influence of traditionally Asian botanicals. The
packaging needed to match their more contemporary approach to spirits.

DELIVERABLES:

* Logo
* Packaging

CFNAPA |7
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Monson Ranch

Brand Creation (2 Tiers)
US Market

About the Project:

Family-owned Monson Ranch Distillers came to us to develop the packaging for their
namesake line of whiskies and a logo that was flexible enough to use across the branding of

their whiskey and custom distilling company.

DELIVERABLES:

* Logo
* Packaging

CFNAPA | ®
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TK Mulligan

Brand Creation
US Market

About the Project:

Inspired by TK Mulligan, the father of second chances, these crafted vodka cocktails bring a
fresh twist to classic golf drinks.

DELIVERABLES:
* Logo
* Packaging
* Marketing

8
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Feather & Folly

Brand Creation
US Market

About the Project:

The gin initially launched in the Pacific Northwest and was targeted toward Millennials who
prefer a lower juniper flavor profile. The goal of this gin was for it to be favored by adventurous

mixologists and curious cocktail lovers alike.

DELIVERABLES:
* Naming
* Logo
* Packaging
* Marketing

CFNAPA | ®
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Mersey Craft Spirits

Brand Creation
US Market

About the Project:

The brand owner was inspired by his grandfather, F.A. Poole, whose adventurous spirit led him
to brave the open ocean aboard the Queen of the Mersey. The products of Mersey Craft Spirits
are curated from a collection of discovered spirits from all over the world, igniting the spirit of

exploration in the imbiber.

DELIVERABLES:

* Story Development
* Logo

* Packaging

* Marketing

CFNAPA | ®
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Click Here to See More Spirits Logo and Packaging Work
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Brewery Ommegang

Brand Revitalization
US Market

About the Project:

Their iconic harlequin pattern was reinvented to be more visually interesting and to act as a
billboard for the brand across all packaging elements, with a brighter color palette to mirror the
freshness of the beer inside. The new, vibrant hues provided a backdrop for the bold, two-toned

illustrations created for each beer.

DELIVERABLES:
* Logo
* Packaging
* Marketing

CFNAPA | ¢
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Fielding Cider

Brand Creation
US Market

About the Project:

The hard cider design would need to work within their portfolio of products, retain their well-
recognized Adirondack chair icon, yet stand apart as a unique offering. We developed a fun,
rustic sensibility for the packaging, leveraging a bright red color to connote the brand’s
Canadian roots and hard apple cider flavors.

DELIVERABLES:

* Logo
* Packaging

CFNAPA
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Forbidden Fruit

Brand Creation
US Market

About the Project:

The name evoked a sense of mystery and an intrinsic naughtiness. The brand needed to feel
craft and authentic, while also avoiding the obvious pitfalls of feeling gimmicky.

DELIVERABLES:

* Logo
* Packaging

CFNAPA
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Helmsman Ale House

Brand Creation
US Market

About the Project:

We were tasked with designing the logo and packaging for a new, nautical-themed restaurant
and brewery in Newport Beach. Our custom, illustration of a weathered sailor became the icon

for the brand. The icon tells the story of the sailor’s tenure steering at the helm, becoming one
with the ship. His beard gradually morphs into tentacles that intertwine with the ship’s wheel.

DELIVERABLES:
* Logo
* Packaging
* Marketing
.
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Click Here to See More Beer & Cider Logo and Packaging Work
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https://cfnapa.com/work/

Low & No-Alcohol
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Tomorrow Cellars

Brand Creation
US Market

About the Project:

Tomorrow Cellars came to us to create the packaging and logo for their line of non-alcoholic
wines. We developed a cheerful, modern wordmark featuring the phases of a sunrise, creating
a pictograph that cleverly conveys the meaning and purpose behind the brand name—a non-
alcoholic wine for when you want a brighter tomorrow.

DELIVERABLES:

* Logo
* Packaging
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Cavit Cloud 90

Brand Creation
US Market

About the Project:

We developed the name and packaging for a new addition to the Cavit brand — an Italian Pinot
Grigio lower in calories and alcohol than their main offering.

DELIVERABLES:
* Naming
* Logo
* Packaging

CENAPA |7
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Custom Bottle Design

» Bespoke Glass Bottle Design
» Mechanical & Initial Structural Drawings

* Production Oversight

CEFNAPA | m
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Click Here to See More Custom Bottle Work
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Marketing

From brochures to stationery systems to POS, we create supporting materials that stay true to
your brand and communicate brand messaging clearly and effectively.
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Click Here to See More Marketing Work
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https://cfnapa.com/work/

Digital
» Completely Customized Website Design & Programming

» Connection to E-commerce Platform
* Photography & Videography
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Shafer Website

~

Shafer Vineyards Website



https://shafervineyards.com/

Shafer Portfolio Video
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Shafer Vineyards Portfolio Video



https://cfnapa.com/wp-content/uploads/2024/08/Shafer_Vineyards_The_Wines_of_Shafer_Vineyards_Video_2024.mp4

Lone Eagle Website

N

Lone Eagle Website



https://loneeaglewines.com/

Mira Winery Website

MIRA

~ SHOP  SUBSCRIBE

Mira Winery Website



https://miranapa.com/

Smooth Ambler Website

SMOOTH J—
AMBLER. BUY

CONTRADICTION
BOURBON

A BLEND OF STRAIGHT BOURBON WHISKIES

A bourbon as diverse and smooth as the people who make it.
Bottled at 92 proof because, well, it just tastes better that way. B
When you take that first sip, you’ll taste a blend of straight
bourbon whiskies from our own backyard in West Virginia,
and yes... even some from Tennessee and Indiana. It's an
unlikely combination of mashbills that works incredibly well
whether you're making cocktails or drinking it neat.

STRAIGHT BOURBONS? m MULTIPLE MASHBILLS? m

BT ; DIFFERENT STATES?  JOLAA 92 PROOF? TASTY
0 5 SMOOTH

AR D

Smooth Ambler Spirits Website

<


https://smoothambler.com/

Click Here to See More Digital Work
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In Our Client’'s Words
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Clos du Val

“CF Napa knows and understands the Luxury and Fine
Wine categories. They are very good at listening to the
client’s brief and then developing a system of creative
design. They have great account representation and are
extremely responsive to the client’s zigs and zags.”

Mike Holden
CEO
Clos du Val

©2026 CFNAPA BRAND DESIGN C F NA PA
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Sonoma Distilling Co.

“We have been working with CF Napa for years and are
always extremely happy with their creative work. When
the decision was made to rebrand the Sonoma Distilling
Co. products, we felt confident that the CF Napa team
would do a fantastic job. Packaging is always a much
bigger beast than you imagine when you aren’t working
in that space every day.”
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Sonoma Distilling Co., Cont.

“There is a delicate balance in capturing the artful and
emotional aspects with the practical needs of the
packaging, but CF Napa was able to deliver on all fronts.
The new bottles and labels truly evoke our sense of place
here in wine country, and we could not be more pleased
with the results.”

Samuel D. Long
CEO & Chairman
Corning & Company
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Centennial Mountain

“CF Napa demonstrated an exceptional ability to take our
vision and quickly transform it into a strategic and highly
valuable brand solution. Their expertise, creativity, and
professionalism were evident throughout the process,
ensuring a seamless collaboration and an outstanding
final result. Their work not only met but exceeded our
expectations, and | highly recommend CF Napa to any
organization seeking world-class branding and design
expertise.”

John Kapranopoulos
Vice President - Sales & Marketing

Rhys Vineyards
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Fordham Lee Distillery

“CF Napa, what can | say! A truly professional group of
branding/logistical partners in our endeavor to grow our
business. CF Napa has been able to grasp my vision from
day 1 and turn our logo, labels, packaging, etc. into a
realized solution that we are so proud to have
representing our family and our brand!”
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Fordham Lee Distillery, Cont.

“The entire CF Napa crew makes any size company feel as
though they are so important to them. They are punctual
and timely on design and commitment, excellent
consultants in the industry with regard to sharing
outsourced solutions they trust and have bent over
backwards to help us with changes, additions, etc
always!.”

Bill Poffenbarger
Proprietor
Fordham Lee Distillery
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Lone Eagle

“The process of brand building and taking a vision and
location, and weaving an authentic story is always a
challenge. The approach that CF Napa took with the
development of the Lone Eagle project was enormously
clarifying. They listened to all of the components of the
undertaking and developed a clear, coherent, authentic
path which lead to a profound and elegant articulation of
the land, its remoteness, the winemaking talents and
ultimately through the packaging, website and trade
materials.”
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Lone Eagle, Cont.

“The team at CF Napa takes a methodical approach in
capturing the client’s story and values and how that
ultimately is expressed in their work. They're a team of
pros who understand the crowdedness of the space, and
ultimately, how to achieve resonance with consumers and
trade alike.”

David Green
Strategy, Branding, Sales Management
David Green and Co./Lone Eagle

©2026 CFNAPA BRAND DESIGN C F NA PA 187

brand design



Valentine Distilling Co.

“I have worked with several designers over the years and |
couldn’t be more grateful that | found CF Napa. In fact,
now they're the only agency | trust with my brands. Most
importantly, CF Napa really became a part of my team,
taking extra time to understand my goals and vision for

the brand.”

CFNAPA
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Valentine Distilling Co., Cont.

“As the design process progressed, the team worked
thoroughly through each revision until we achieved a
professional, clean and timeless package. We've always
had a quality product inside the bottle but now, thanks to
working with CF Napa, it really shows on the outside too.”

Rifino Valentine
President & Founder
Valetine Distilling Co.
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Baldacci Family Vineyards

“CF Napa was able to take our vision, and while it may
have felt all over the place and lacked direction, they took
it and put together packaging that was better than our
wildest dreams. The attention to detail was second to
none, and the end product was something we had
dreamt of, but to have it come to life was amazing.”

Michael Baldacci
Director of Winemaking & Vineyards
Baldacci Family Vineyards

CENAPA | .,
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Do6i D3

“CF Napa is an amazing design partner able to bring to life
a creative vision regardless if there is a strong vision or if it
Is @ white space design. They are fast and professional and
gave us so many amazing options to work with. Follow up
IS never an issue either since they are on top of the
process the entire way through.”

Nova Cadamatre
Winemaker
Poi Da
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Collina De Bella

“The team at CF Napa grasped our winery's conceptual
style quickly and translated it into a unique label design
we love. In addition to their artistic and stylistic excellence,
they were extremely good communicators and receptive
to our feedback. They offered creative alternatives within
our budget and were fun, pleasant people to work with.
As a brand new microwinery, we are proud to be one of
their clients.”

Marie Burns
Proprietor & Grower
Collina De Bella
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Revana

“We interviewed dozens of the world’'s most famous label
designers and with no margin for error or missteps in
reimaging the Revana brand and the CF Napa team was
the right choice. They guided us through thoughtful
processes and planning that was paramount to creating
the identity that allowed us to create one of the most
powerful labels we could have imagined. Revana
collectors around the world have sent us photos of the
labels telling us how much they love them.”

Jeff Lewis
General Manager
Revana Family Vineyard
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RD Winery

“Working with CF Napa took a daunting and intimidating
task of reenvisioning a company and developing a brand
iINnto an enjoyable and positive experience. CF Napa
transformed our conversations, often filled with loose
suggestions and uncertainty, into cohesive, and truly
beautiful branding. Each packaging design stands alone
as a work of art and if | had to do this all over, | would,
without hesitation, choose to work with CF Napa again.”

Mailynh Phan
CEO
RD Winery
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Coppercraft Distillery

“In the first 6 months following the launch of the new
brand packaging, we sold three times as much product as
we had ever sold in a year previously. No question. [The
redesign has] been an absolutely integral part of our
relaunch success. The folks at CF Napa have been a
pleasure to work with. Their work is world class and has
been an essential part of our rebrand and relaunch

success in market.”

Brandon Joldersma
General Manager
Coppercraft Distillery

CFNAPA
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Freixenet USA

“There are several tempting design agencies and
portfolios out there. Every year the competition is keener.
Yet CF Napa stands apart with many winning seasons, a
deep bullpen and a very savvy manager.

They work fast, and their splendid crew develops several
winning designs to choose from—with no lead ups or
“straw men.” Dave Schuemann is talented and driven. He
often functions as our brand psychiatrist. He knows how
to listen, what questions to ask. He understands the wine
business, the categories, the trends. He gives it to you
straight. In the end, we walk out of there with more than a
powerful package. We get a keener, deeper product
narrative, too.”

CFNAPA
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Freixenet USA, Cont.

“The best part of our CF Napa experience is showing their
labels to our sales force. The buzz in the room becomes
irrepressible and forces a premature coffee break. Some
reach for the bottle mockup (DON'T TOUCH THAT!), others
their cell phones. They can’t wait to show their new
package to their distributor, the trade. What's that worth?

Our experience consistently proves one thing. CF Napa
doesn't just sell labels. They sell marketing director
insurance.”

David Brown
VP Business Development
Freixenet USA

©2026 CFNAPA BRAND DESIGN C F NA PA 197

brand design



Fetzer Vineyards

“When you make changes to a 1.8 million case brand you
want to make sure you maintain and expand your primary
base. CF Napa creatively utilized the Fetzer equities while
Increasing the core messaging and quality cues of the
brand. The creativity behind their solution truly stands-
out. Not only did they create a successful new package, it
was accomplished from design to bottling line in 3
months with their team working remotely with ours in
Chile. Impressive work all the way around.”

CFNAPA 1°
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Fetzer Vineyards, Cont.

*“With a 1.8 million case brand, production efficiency is a
key factor in the bottom-line.

CF Napa increased the quality of our finished goods while
protecting production efficiencies. The new bottles,
capsules and labels all run seamlessly on our production
line. Working with CF Napa has truly been a winning
formula.”

Rodrigo Maturana
Global Marketing Director
Fetzer Vineyards

CENAPA | .,
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Luna Nuda

“‘One of the many reasons | chose CF Napa was their
iIncredible attention to detail in the final execution of the
labeling and packaging... A unigue and memorable
creative design is critical but it's the final execution with
paper texture, bottle shape, embossing and all the other
subtleties necessary that create the difference between

great and average.

Luna Nuda Pinot Grigio was the first brand that we
developed on our own with an agency like CF Napa. |
didn't know everything involved but | knew what | wanted

iNn a broad sense.”

CFNAPA | 20
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Luna Nuda, Cont.

*“Working with CF Napa was a terrific experience. They
advised, listened, adjusted and all the while were very
patient with me throughout the entire process. They
understood and showed a deep interest and concern to
get it right as if it was their own ‘child’ — If you're a brand
owner, you know that these types of projects are very
personal. With a new brand/package design the simple
response you want from consumers, trade, employees etc.
Is ‘| love that'... we have gotten a lot of ‘| love thats’.”

Greg Mueller
Vice President National Accounts and Regional Sales Manager
Pacific Highway Wines & Spirits
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Clif Family Winery

“We've thoroughly enjoyed working with the team at CF
Napa on several projects over the years. They not only
understand our brand and products, but they get who we
are and where we're going. They are true visionaries of
their work and have gotten us out of stuck places as we
navigated label changes, the end result always exceeding
our expectations.”

CFNAPA | 20
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Clif Family Winery, Cont.

“They are a delightful group to work with and incredibly
efficient, and their creative solutions have helped propel
us forward as a business, empowering us to stay
connected with our customers in meaningful ways over
the years through our packaging.”

Saarah Richmond
Director of Operations
Clif Family Winery
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Evolve

“CF Napa did a fantastic job of putting together some
Ideas and labels for our sparkling and still wines at our
new property. They were able to match the vision of our
owner along with finding a label pattern that fit the needs
of the new brand. CF Napa has a wealth of experience,
and we were given full attention and consultation from all
aspects of the company including ownership. They were
patient and attentive during the process as changes to
the labels were made and were quick to respond to
emails and phone calls and ensured nothing was left
unattended.”

CFNAPA
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Evolve, Cont.

“I would recommend CF Napa to any winery looking for a
new label designh and concept and or if you are looking for
a fresh approach. It was a pleasure working with them.”

George James
President
TIME Family of Wines

CENAPA | ...
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Warson Wines

*“When | decided to start my own brand and begin being a
producer in the wine industry, | knew that | wanted Dave
and his to team design my packaging. | didn't bid it out. |
know him personally, but more importantly in my over 30
years in the business the work CF Napa has produced has
always grabbed my attention—and | usually found out
months later that it was CF Napa’'s work.

From the beginning, | was shocked by the amount of
information | was being asked to provide. From the initial
guestionnaire, and the subsequent interviews, to
providing examples of artwork | owned, saw and
appreciated, or scribbled over the years. | felt like they
wanted to know “me”. And | feel they did.”

©2026 CFNAPA BRAND DESIGN
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Warson Wines, Cont.

“When they delivered their initial designs, | didn't feel as
though any were “losers”, and in fact | responded to three
on a visceral level. But it was the design | chose that
intimately spoke to me, conveyed exactly what | was
unable to verbally communicate to Dave and his team,
and was all that | imagined a label could be to convey who
| am.

As an aside, | have worked for both small and large
producers in my time in the industry. | have seen too
many times what | consider “soulless” brands that existed
only to get rid of excess inventory or small family labels
that were stoic and stuffy, though all are by choice.”
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Warson Wines, Cont.

“CF Napa “got” me and the importance to me of whimsy,
casualness, and where | consider home.

To say | am satisfied with the packaging CF Napa
developed for me would be a dramatic understatement. |
am proud to share who created the package whenever a
comment is made about it, which is often. Additionally,
I've been doing this a long time. Wine is easy to make.
Selling it, is another story. | feel it's easier having a

nn

package encasing my wine that both convey “me”.

Paul Warson
Vinther & Owner
Warson Wine
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Thank You

FOR MORE INFORMATION, PLEASE CONTACT:

DAVID SCHUEMANN
Owner & Creative Principal
707.265.1891
dschuemann@cfnapa.com
cfnapa.com

MY BLOG:
drinkwithyoureyes.com

FOLLOW US @CFNAPA
f Be @

CENAPA | 209
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